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In this research project, we set out to understand:

• How Māori audiences in Aotearoa New Zealand consume media

• What content they prefer…

• … and what their motivations are for consuming content.

NZ On Air and Te Māngai Pāho will use this information to inform investment strategies, and to fund authentic 

content that meets Māori wants and needs, on the platforms they use.
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Purpose

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho

• 8 focus groups (47 people)

• Auckland, Gisborne, Manawatū, Wellington

• 25 February - 20 March 2024

• One group with 16-19 years and 60+ years

• Two groups with 20-29 years, 30-39 years and 

40-59 years

QUALITATIVE STAGE

• Nationwide phone and online interviews 

• 704 Māori (15 years +)

• 15 April - 10 May 2024

• Maximum margin of error of +/- 3.7%

• Data matches Māori 15 years+ population 

characteristics (age by gender, and region)

QUANTITATIVE STAGE
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Sought specific feedback 

on a range of local 

programmes

A choice of programmes funded by NZ on 

Air and Te Māngai Pāho

We created a login-link 

View at least 2 programmes for at least 10 

minutes

Provide written feedback 

• Why did you choose this programme?

• What did you like/not like?

• Would you watch it again?

Captured feedback electronically and in the 

focus group (n=29)

This was a pre-group homework task

Key Insights
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Key findings

Māori have access to smartphones 
and smart TVs

• Online video is the most popular activity

• Gaming has the largest share of time

Key findings

Overall, Māori don’t tend to be on the 
platforms where local content exists

• But nearly 1 in 10 do watch Māori+

• This doubles among those fluent in te reo

Māori watch content to relax, to unwind 
and to be entertained

• 9% watch shows because they reflect 
Māori culture

• This doubles among those fluent in te reo

For NZ content, Māori want to relate

• This includes NZ faces and places, Kiwi 
humour, relatable NZ stories, Māori 
culture and history, and NZ music

Most Māori prefer content with some te 
reo in terms of encouraging them to 
watch NZ shows

15-24 year olds display key differences

• More likely to consume global online media

• Far more likely to discover new content via 
social media
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How do Māori 
audiences consume 
media?

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 5
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85% 80% 71% 71%

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 6

Most Māori have access to a smartphone, smart TV and 
broadband. Netflix is the most popular streaming platform.

Which of the following, if any, do you personally own or have daily access to?
Top four devices or services

Source: Q19. Which of the following, if any, do you personally own or have daily access to?
Base: Māori (n=704)

XX / XX Significantly higher / lower than rest of sample

Smartphone TV Broadband Netflix

15-24
WATA 2023 ↓ 

60+

XX / XX WATA 2023 significantly higher / lower 
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87% 45% 41% 65% 58% 54%

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 7

Almost all Māori watch online videos. Young Māori are less 
likely to engage with TV and radio.

Which of the following activities did you do for 5 minutes or more yesterday?
Total categories | Top three activities 

Source: Q1. Which of the following activities did you do for 5 minutes or more yesterday? 
Base: Māori (n=704)

XX / XX Significantly higher / lower than rest of sample

International 
online video

Stream 
music 

SVOD

25-39
60+

15-24
25-39
40+

WATA 2023 ↓

60+

Online video 
Total (net)

TV Total (net)
Radio Total 

(net)

60+
WATA 2023 ↓ 

60+
15-24

WATA 2023 ↓ 

60+
15-24

XX / XX WATA 2023 significantly higher / lower 
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Gaming is popular, 

particularly with tāne Māori

“I don’t watch TV 

anymore I just jam the 

game.” (Tāne, 16-19)

“You can control everything 

through your PlayStation 

controller. When I‘m not 

gaming I’m chatting to 

friends who are gamers. 

And then I might flick to 

Crunchyroll to watch some 

Anime’” (Tāne, 20-29)
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101

mins

90

mins

121

mins

113

mins

112

mins

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 9

A third of Māori game online and spend on average two hours 
a day doing so. Older Māori spend the most time watching TV.

And for about how long in minutes yesterday did you (insert activity)?
Total categories | Top three activities 

Source: Q2a. And for about how long in minutes yesterday did you (insert activity)?
Base: In table

XX / XX Significantly higher / lower than rest of sample

Online 
Gaming

Stream 
Music

Subscription 
Video On 
Demand

Online Video 
Total (net)

TV Total (net)

60+
15-24
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58% 38% 36%

25% 17%

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 10

Of those who watch TV, three in five watch TVNZ 1. 17% watch 
Whakaata Māori, doubling for those with high reo fluency.

Thinking about yesterday overall which TV channels did you watch?
Top five TV channels

Source: Q3. Thinking about yesterday overall which TV channels did you watch?
Base: Māori who watched live or recorded TV (n=335)

XX / XX Significantly higher / lower than rest of sample

TVNZ 1 Three TVNZ 2 Sky Sport/ESPN
Whakaata 

Māori

60+
High reo

Low reo
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75%

26% 23% 16%

Thinking about when you used TVNZ +/TVNZ OnDemand, ThreeNow, 
Whakaata Māori TV On Demand/Māori+ or Sky Go yesterday did you use it 
to do any of the following? 

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 11

Māori watch videos on TVNZ+, while around one quarter use 
Māori+. Most use these services to catch up on shows.

Thinking about yesterday overall which of the following websites or apps did you use?
Top four websites/apps

Source: Q4a. Thinking about yesterday overall which of the following websites or apps did you use?; Q8. Thinking about when you used TVNZ +/TVNZ OnDemand, ThreeNow, Whakaata Māori On Demand/Māori+ or Sky Go 
yesterday did you use it to do any of the following? Base: Māori who watched all or part of a TV show or other video content on TVNZ +/TVNZ OnDemand, ThreeNow, Whakaata Māori On Demand/Māori+ or Sky Go (n=274); Māori 
who used TVNZ +/TVNZ OnDemand, ThreeNow, Whakaata Māori On Demand/Māori+ or Sky Go (n=261)

XX / XX Significantly higher / lower than rest of sample

64%
Catch up on shows

41%
Watch online (only) shows

27%
Stream live TV

TVNZ+ ThreeNow Māori+ Sky Go

High reo
Low reo
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79%

29%

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho

Top two websites/services

12

The majority of Māori who watch videos on a streaming 
service use Netflix. 

Thinking about yesterday overall which of the following websites/services did you use to watch TV shows or movies?

Source: Q4b. Thinking about yesterday overall which of the following websites/services did you use to watch TV shows or movies?
Base: Māori who watched a TV show or other video content on a website/service (n=383)

XX / XX Significantly higher / lower than rest of sample

Netflix Disney+

60+
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73% 55% 44% 39%

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho

Top four international sites/apps

13

YouTube is the most popular international online video site, 
while TikTok and Instagram are preferred by 15-24s.

Thinking about yesterday overall, which of the following international websites/apps did you use to watch video?

Source: Q4c. Thinking about yesterday overall, which of the following international websites/apps did you use to watch video?
Base: Māori who watched a video online using an international site/app (n=441)

XX / XX Significantly higher / lower than rest of sample

YouTube Facebook TikTok Instagram

Tāne
Wāhine

Wāhine 
25-39

High reo
Tāne 
15-24 

Low reo 

15-24
40-59
60+

15-24 
60+

“TikTok is the new 

Google”
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61% 51%

25% 19%

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho

Top four NZ websites

14

Of those who use NZ sites to watch videos online, six in ten use 
NZ Herald, followed by Stuff.

Thinking about yesterday overall, which of the following New Zealand sites did you use to watch video online?

Source: Q4d. Thinking about yesterday overall, which of the following New Zealand sites did you use to watch video online?
Base: Māori who watched a video online using a NZ site (n=142)

XX / XX Significantly higher / lower than rest of sample

NZ Herald Stuff TVNZ 1 News online Three Newshub online
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61% 50%

31% 19% 15% 13%

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho

Top two social media sites people use to engage with friends or family

15

While Messenger and Facebook are the most used social 
media, 15-24s congregate on Instagram, Snapchat and TikTok.

Which social media sites did you use yesterday to engage with friends or family?

Source: Q7. Which social media sites did you use yesterday to engage with friends or family?
Base: Māori (n=703)

XX / XX Significantly higher / lower than rest of sample

Messenger Facebook Instagram Snapchat WhatsApp TikTok

Wāhine
Tāne
60+

25-39
15-24

Low reo

Wāhine
15-39
Tāne
40+

15-24
40+

40-59 15-24
40+
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Thinking about shows that can be watched on streaming services like Netflix or Disney+, or on TV channels such as Whakaata Māori, TVNZ 1 and 2, Three or Sky, in 
which of the following ways do you usually find out about new things to watch?

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 16

Māori are most likely to discover new content through friends and whānau, 
followed by social media (driven by wāhine and 15-24 year olds). Those aged 40+ 
are more likely to be influenced by TV advertising.

Source: Q11. Thinking about shows that can be watched on streaming services like Netflix or Disney+, or on TV channels such as Whakaata Māori, TVNZ 1 and 2, Three or Sky, in which of the following ways do you usually find out 
about new things to watch?
Base: Māori (n=527)

XX / XX Significantly higher / lower than rest of sample

64% 48% 36%

27% 17%

Friends and whānau Social media The algorithm TV ad Blogs, media stories

Wāhine
15-24
Tāne
40-59
60+

Low reo

25-39
60+

40-59
60+

15-24

“It’s a bit of cycle, so you watch 
a show, and then you go to the 
socials and then you get put on 
to something else.” (Tāne, 30-39)
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What content do 
Māori audiences 
prefer?

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 17
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52

28

22

19

16

15

9

5

Relax or unwind

Pass time

Have in the background while doing something else

Watch something good quality

Check out something heard hype about

Learn something new about the world or self

Reflected Māori culture

Partially/fully in te reo Māori

Please think about what you watched yesterday on TV, OnDemand or online streaming services like Netflix or Disney+. Which of the following best describes why you 
chose to watch what you did?

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho

Top six reasons why peopled watched their show/movie

18

The primary drivers of watching shows are passive in nature, 
while one in ten are driven by content that reflects Māori culture.

Source: Q13a. Please think about what you watched yesterday on TV, OnDemand or online streaming services like Netflix or Disney+. Which of the following best describes why you chose to watch what you did?
Base: Māori who watched TV, On Demand or SVOD (n=661)

XX / XX Significantly higher / lower than rest of sample

25-39

60+

15-24

60+

High reo, Low reo

High reo, Low reo
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35%

27% 26% 13% 7%

Which of the following best describes what you like most about the shows you watch on TV or streaming services like Netflix and Disney+?

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 19

Māori are drawn to watching shows (on TV or streaming 
services) with humour, creative storylines, and drama.

Source: Q14a. Which of the following best describes what you like most about the shows you watch on TV or streaming services like Netflix and Disney+?
Base: Māori (n=704)

Top three qualities that Māori like about shows

XX / XX Significantly higher / lower than rest of sample

Great humour
Creative, 

unpredictable 
storylines

Gripping drama
Content that 
reflects Māori 

culture

Partially/fully in 
te reo

Wāhine
60+

Tāne

High reo

Low reo 

High reo

Low reo 
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Humour is a key drawcard. Māori  

enjoy quick wit, banter and people 
laughing at themselves (and others) 

“This looked like fun and after watching something 

wholesome, I wanted to have a katakata…  I liked the 

banter and ribbing in this programme.” (Wāhine, 40-59, Hui 

Hoppers)

“I enjoy reality TV series and anticipated that this one 

would provide both humour and inspiration. I 

appreciated the humour and the approach they took to 

reconnect with their iwi, and I admired the rawness of 

the show.”(Wāhine, 30-39, Haututu Hunters)

“I enjoyed watching these guys who were super-fit 

sportsmen and role models years ago accepting the 

challenge of becoming healthier and fitter. Loved the 

honesty of their struggles, their humour and 

determination.” (Tāne, 40-49, Match Fit)

“I picked this show because it was entertaining, Francis is a 

crack up. It’s a lighter take on how working with 

heartbreak and death can be shown to be loving and 

happy” (Wāhine, 20-29, Casketeers).
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Māori  like programmes with drama, 

good storylines, characters and 

actors.

“I enjoy a touch of drama, and I believed this would be 

something that would satisfy that preference, which it 

certainly did. I really appreciated the incorporation of te 

reo Māori. I had mixed feelings about the storyline. On 

one hand, I enjoyed the glimpses into each person's 

story, but on the other hand some things bothered me. It 

might just be because it's not what I'm used to.” (Wāhine, 

30-39, Ahikaroa)

“I enjoyed the amount of drama and enthusiasm the 

actors used in the short 10 minutes I watched it, was 

really funny to watch and made me want to keep 

watching. There wasn't really anything I didn't like. And 

yes, I would probably watch more in the series.” (Wāhine, 

16-19, Hui Hoppers)

“The characters are just so strong, the story telling is 

exaggerated and the emotions are exaggerated. That’s 

the whole point of Anime. They are very animated 

characters and as you watch you become more invested 

in those characters … their story.” (Tāne, 20-29)
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What are the 
motivations for 
consuming local 
content?

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 22
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For each one, please tell me whether you strongly or slightly agree or strongly or slightly disagree

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 23

Over half of Māori would feel disconnected from their culture 
if there weren’t any NZ shows.

Source: Q17a. Below are some things people have said about New Zealand TV shows and music.  For each one, please tell me whether you strongly or slightly agree or strongly or slightly disagree.
Base: Māori (n=504)

87

85

84

79

73

72

69

66

65

58

57

57

55

50

I like seeing NZ faces and places on shows

NZ music makes me a little prouder to be a New Zealander

NZ music is just as good quality as international music

NZ shows make me a little prouder to be a New Zealander

I can find NZ shows easily

My friends and family watch NZ shows

NZ shows are for any age

NZ shows are just as good quality as overseas shows

NZ shows reflect me, my life, and friends

There is a wide variety of NZ shows

I hardly ever think about whether shows are from NZ or overseas

I actively look for NZ music to listen to

If there weren’t any NZ shows, I would feel disconnected from my culture 

I'd listen to NZ music more, but doesn’t come up on streaming service

Slightly/strongly agree% 

Low reo

60+, Low reo

40-59, Low reo

High reo, Low reo 

40-59

Low reo

XX / XX Significantly higher / lower than rest of sample
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And thinking about NZ shows, on a scale of 1 to 10 where 1 means not at all appealing and 10 means very appealing, please tell me how appealing each of the 
following is in terms of encouraging you to watch NZ shows.

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 24

Māori are most motivated to watch NZ made shows by NZ 
places and landscapes, followed by Kiwi humour.

Source: Q18. And thinking about NZ shows, on a scale of 1 to 10 where 1 means not at all appealing and 10 means very appealing, please tell me how appealing each of the following is in terms of encouraging you to watch NZ 
shows.
Base: Māori (n=504)

61

58

55

55

53

53

52

44

43

43

43

37

34

NZ places and landscapes

Kiwi humour/charm

Relatable NZ stories

Māori culture and history

NZ music

Authentic and down to earth

Authentic NZ characters

Showing the diversity of NZ’s population

Te reo/Māori language

Features well-known New Zealanders

Seeing people like you

Has been successful overseas

Pasifika culture

8-10 very appealing %

XX / XX Significantly higher / lower than rest of sample

60+, 15-24, Low reo

Wāhine, High reo, Tāne, Low reo

15-24, Low reo 

Medium reo, High reo, Low reo 

Medium reo, High reo, Low reo 

High reo, Low reo

High reo, Low reo, 15-24 

High reo, Low reo

High reo, Low reo

Low reo

High reo, Low reo

High reo, Low reo

High reo, Low reo
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What do Māori 
think about local 
content?

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 25
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And which of the following, if any, do you think New Zealand made shows deliver better than international shows? 

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 26

Māori feel NZ made shows deliver content and storylines that 
reflect Māori culture better than international shows.

Source: Q14b. And which of the following, if any, do you think New Zealand made shows deliver better than international shows?
Base: Māori (n=704)

42

37

32

31

29

29

24

22

22

19

17

11

9

5

11

9

Content, storylines that reflect Māori culture

Places that are similar to what you see around you

Great humour

Realistic portrayal of issues important to you

People who have similar lives or lifestyles to you

Broadcast partially/fully in te reo Māori

Characters you identify with or are interested in

Diverse characters (culture, gender, sexuality)

Great actors/favourite actors

Gripping drama

Creative, unpredictable storylines

Shows everyone is talking about

Seeing larger than life characters

Big budget shows

I don’t know – I don’t watch NZ shows

Nothing – NZ shows are not as good

%

XX / XX Significantly higher / lower than rest of sample

High reo, Low reo

High reo, Low reo

High reo, Low reo

High reo

Low reo

Māori feel NZ made shows deliver content and storylines that 
reflect Māori culture better than international shows.
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49% 43%

25%18% 16%

Please select up to three that you think best describe the following: Whakaata Māori

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 27

Whakaata Māori/Māori+ is most likely to be seen as offering 
content for and about Māori, as well as offering NZ content.

Source: Q16. Below are some words and phrases people have used to describe different channels, websites and services that provide TV shows.  Please select up to three that you think best describe the following…
Base: Māori who answered about Whakaata Māori/Māori+ (n=527); New Zealand TV channels (n=131); TV On Demand sites (n=130); Online video sites (n=132); Streaming services (n=134)

XX / XX Significantly higher / lower than rest of sample

Has content for and 
about Māori

Has NZ content 
Easy to access and 

watch
Has content for you

Don’t ever think of 
watching it

Low reo

Top five characteristics of Whakaata Māori/Māori+
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7

35

54

4
Show with no te reo Māori

Show with few words in te reo

Māori

Show with simple te reo Māori

conversations

Show in full te reo Māori

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 28

Māori prefer NZ shows with simple conversations in te reo. 

And thinking about the level of te reo Māori within NZ shows, which of the following is most appealing in terms of encouraging you to watch NZ shows?

Source: Q18b. And thinking about the level of te reo Māori within NZ shows, which of the following is most appealing in terms of encouraging you to watch NZ shows?
Base: Māori (n=704)

XX / XX Significantly higher / lower than rest of sample

Wāhine, Tāne

Medium reo, High reo, Low reo

Low reo, Medium reo

Low reo, Medium reo, High reo

High reo, Low reo

%
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In conclusion

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho 29
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Base: Māori aged 15-24 years (n=127)

XX / XX Significantly higher / lower than rest of sample

More likely to 

stream music 

and game 

online

Less likely to 

engage with TV, 

radio, 

newspaper

More likely to 

have access 

to Disney+ 

and gaming 

consoles

More likely to 

watch 

something 

because 

everyone’s 

talking about 

it, or they 

heard hype 

about it

More likely to use 

global online 

media like TikTok, 

Instagram and 

Snapchat to 

watch videos or 

socialise

15-24

Rangatahi

Unique subgroup: Rangatahi (15-24 year olds)
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• Māori tend to speak positively about the channels 

where local content exists, as well as the content 

itself.

• But they go to other channels (and platforms) for 

their content needs.

• This is even more prevalent among young Māori, 

who habitually consume global online media.

31

• Māori can be further enticed to watch local shows 

by focusing on humour, as well as local, relatable 

content such as places and landscapes, culture and 

history, music and authentic characters.

• Language plays a key role in encouraging Māori to 

watch NZ shows.

• While word of mouth is the primary way in which 

Māori discover new content, social media is the 

destination for 15-24 year olds, specifically Instagram, 

Snapchat and TikTok.

Irirangi Te Motu, NZ On Air in partnership with Te Māngai Pāho

Summary



VerianVerian

He pātai āu?
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